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Annotation

Authors analyze the influence of development opoaaite social responsibility on enhancing busifesgrity in Lithuania. An integrity is described
as a mover of sustainable business and a straftegimr of competitiveness. Dishonest business distoarket, restricts the fair competition and
makes up unequal business terms for economic emtifihe transparent business gives the maximunfibeméhe public and contributes to the
promotion of equivalent competition. Corruption gns a major problem in Lithuania. Combating cotiarptakes a place alongside human rights,
labor rights, and environmental protection as drite@® major issues in corporate social respongibiorporate social responsibility generally refer
to transparent business practices that are baseethical values, compliance with legal requirememsd respect for communities and the
environment. The development of socially respoesititiatives and activities enhances companigitagion, increases employees’ loyalty and also
conditions a positive attitude of the community attlactiveness of investors. The paper deals thighsituation of business integrity in Lithuania.
Business environment for integrity is not very featde in the country. Socially responsible compsuiieLithuania focus on realizing policies of
transparent business, anti-discrimination and @oriuption, but development of socially responsigivities is still not very common in business
practice. Researched the influence of corporat@bsmsponsibility on enhancing business integtfity authors found that an active development of
socially responsible initiatives and activities jioely impacts the enlargement of business intggA growth of transparency could determine the
sustainable performance of companies and the céperess of Lithuanian business in global market.
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reflect these responsibilities in clear and transpia
ways.

The recent global economic downturn across the Corporate social responsibility offers a set ofuesl
world has created many significant challenges t®n which could be built more transparency business
businesses. Today, as businesses search for ways €fdvironment. The implementation of principles of
develop and grow, understanding and respondindnéo t corporate social responsibility promotes entergrige
society’s requirement for transparent and honedheir desire to enter into additional commitments t
performance is crucial to business. Modern busimasst  improve their business practices and to harmonize
take into account society’s interest because ithis working relations and actively participate in sécia
foundation of business success, without which thélialogue, considering the positions expressed by th
business is not be able not continue the developriée  Stakeholders and the public expectations. The
businesses are profit maximizing entities. Withraing ~ development of corporate social responsibilityhis tvay
business environment, the role of enterprises ha® which businesses contribute to the sustainable
changed. Business is an essential part of soféalThe development of society, having a positive impact on
enterprises construct the business environmentamad business integrity and competitiveness.
the members of society. Responsible business The problem of the studjs that the influence of
organizations build relationships with all group$ o development of corporate socially responsibility on
stakeholders based on reliability and trust. Urideding  enhancing Lithuanian business integrity has receiae
society’s needs is an important first step in depiglg little attention in the literaturezurthermore, the premise
strong  society-business  relationships. To gaidf the study is that business inegrity is the mowér
competitiveness, business organizations must uge trsustainable business and the strategic factor of
understanding to design market offers that delivere  competitiveness in turbulent economic time. Thengeal
value than the offers from their competitors. They k socioeconomic environment demand transparent and
components to create and achieve sustainabRccountable business conduct. There is no longeugin
competitiveness are the run business in a transparel0 be competitive for Lithuanian enterprises only b
manner and being aware of responsibilities to thiglip ~ satisfying  the  consumers’ needs. Enterprise’s
at large; to their stakeholders and making decisitiat ~competitiveness and success in the global and local
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markets more and more depends on transparent basinare recognized as fair, employees are motivated to

practice. comply with rules and regulations. Compliance ttesu
The object of the study is business integrity. and regulations makes managers and employees
The aim of the study is to analyze the influence oficcountable for their actions and behaviour. Moadlies
corporate social responsibility on business intggri underpin good corporate governance practices cagaimi
The tasks of the study are: the organization and increase shareholder value Th
1. To explore the integrity as a strategic factbér oimproved relationship with stakeholders fostersativity
competitiveness. and innovations among the stakeholders. A policy of
2. To investigate the environment for businesdntegrity serves the practical purpose of acknogied
integrity in Lithuania. good reputation as a legitimate license to opeiata
3. To analyze the importance of corporate sociatertain socioeconomic environment (Verhezen 2008).
responsibility for enhancing business integrity. accordance with Kayes et al. (2007), “organizatitrat
The methods of the studyre systematic, logical and are able to face the turbulent business environmenéed
comparative analysis of scientific literature, $yetis. with increased integrity will minimize the risk thdace
from unethical employee behavior, and be bettee &bl
Theintegrity as a strategic factor of recover if and when this does occur”. It is likeings
competitiveness integrity as good reputation to create organization

) ) ) ) goodwill that functions as an insurance policyimds of
A modern society, including business, goes througltrisis (Verhezen 2004). Implementing an integrigséd
the complicated procedures of value change, whege t strategy could possibly lead to competitive advaata a
position of the integrity may lead to many of thecial  world where commitment to relevant stakeholders
and political priorities for the future. Increasidegrity  peyond mere shareholders and political correctrigss
creates a medium for a new source of moral behawq;ecoming increasingly well appreciated (Jackson and
conception. The notion of integrity is more thanralo Nelson 2004). A policy of integrity add real valime
individual character trait (COX et al. 2003, Préoth 2006, terms of an enhanced good reputation’ increasmjtjoy
Verhezen 2008, Cloud 2009). It is a process Ofrystworthy employer, credible leadership, and rigki
continuous  ethical awareness of the organizatiomaccount of stakeholders’ interests. Ethics andgiitse
According to Cameron, Bright and Caza (2004), intgg  jmpact an organization’s competitive advantage ranst
is one of the virtues that strongly related to firmpe managed carefully within contemporary organimesi
performance and to prevention of unethical andpetrick and Quinn 2001). As Parry and Proctor-T&om
dysfunctional behaviors in organizations. Orgamaral  (2002) had it that presence of integrity will impeo
integrity as a theoretical approach aimed to mining  organizational effectiveness. “It is becoming iragiagly
corruption in organizations-refers to the integration of apparent that the full integration of ethical stamt$ into
an organization's operational systems, corruptiontol  pysiness practice is not only preferable, but also
strategies and ethical standards (Larmour and Wvla”necessary for long-term organizational survivalar§
2001). Organizational principles and values frathe t and Proctor-Thomson 2002). As stated Li et al. (@01
moral obligations and duties and create an eth'Carhtegrity is the best strategy and guaranty for kear
environment in which virtuous behaviour is ableld¢ad subjects realizing self economic interests in marke
to beneficial consequences for those working withi&it  economy. Accounting integrity can decrease trading
organization (Verhezen 2008). The most valuabletasfs  costs, improve enterprises’ operational efficierenylarge
organization is good reputation of the people witthe  market shares and competitiveness. The integrity in

organization. It ensures competitive strength and @ysiness assumes increasingly competitive signifiean

where ethical values are inculcated and where proes

| Enhanced good reputation |

| Increased lovalty and motivation of emplo:\,-'ees|

| Improved enterprise’s operational efficiency ‘

| Decreased trading costs |

| Enlarged market share |

{ Competitiveness

Integrity

| Improved relationship with stakeholders ‘

| Minimized risk |

| Fostered creativity and innovation |

| Improved organizational effectiveness |

| Created ethical environment |

Fig. 1. The relationship between integrity and competitags
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Businesses that want to sustain distinctive globatorruption. 21% survey participants felt pressuremf
competitive advantages need to develop integrityaas public servants for services rendered, 16% felsquee
strategic asset. Enhancing integrity contributegltbal  regarding participation in tenders and public prectent
sustainable competitive advantage of enterprises arand another 16% — from public servants regarding
strengthens their competitiveness in domestic doldagy favorable decisions for business. According to@hebal
market (Fig.1.). The integrity could be treated as Corruption Barometer 2013, the biggest survey irack
strategic factor of businesses competitivenessinBases world-wide public opinion on corruption, over thagp
which act with integrity will not only survive futa  two years the level of corruption in Lithuania ieased
competition as changed socioeconomic environmer(Transparency International 2013) (Fig. 2).
demand transparent and accountable business conduct
but they will also engender a high quality of liféthin
the organization and around.

M Increased a lot

8%
Theenvironment for businessintegrity in o \

Lithuania ’
The businesses can help to address many of tf

challenges facing development of country through
knowledge, experience, presence and influence.utro
investments, integrity and good business practices
Lithuanian enterprises can contribute to strengdttgethe
country’s economy. The main task of businessesis
create the value and generate financial resultisinvthe Fig. 2. The changes of corruption level in Lithuania
legislative framework of the society in which they according respondents, in percent
operate. For development of responsible business is (adapted from Transparency International 2013)
essential favorable political-economical environimen
According to the survey “Business Integrity

Assessment” (2012), the environment for businesg,e

/ _ | ; _ k majority  of  Lithuanians  believe  that
integrity is not very favorable in Lithuania nariament/legislature, judiciary, political pagjenedical

(baltojibanga.lt 2012). As stated Fuks (2012), ingng health services, public officials and civil \eent,
Lithuania working Estonian capital companies adimitt  jice and business are the most corrupt institstim

the corporate culture in the country is not atiwel of  he country (Transparency International 2013) (Bjg.
Estonia: in Lithuania a less favorable business aad

bureaucratic environment, business ethics andléigis,

M Increased a little

Stayed the same

Decreased alittle

As the Global Corruption Barometer 2013 has shown,

. . P 1
Public officials and civic servant

in addition is the higher level of corruption. Adtigh the Police

authorities declare the desire to increase thagiityeof Medical and health services %

the political and economic environment, business  Judiclary 79%
. . . « . Educational systems

representatives, involved in the survey “Business Business |

Integrity Assessment” (2012), more noted only tightf Religious bodies |

against salaries under the covers (baltojiban@®1t?). Media

As mentioned Rta Skyrier, council chairman of the Mll:tGa?;

“Baltoji banga”, a state does not ensure the traresq, Political parties 8%
business-friendly political and economic environinen Parliament/ legislature | , , 80%
Honestly fee-paying enterprises find it difficulo t ‘ ' ' ‘
compete with the outspread shadow business, te
avoiding enterprises and to participate in nongpament

public procurement (kauno.diena.lt 2012). Almostf ha
(43%) survey “Business Integrity Assessment”
participants stated they faced with possible casks

Vast majority of Lithuanians believe that corruptis  Lithuania need to work with other businesses,
major problem in the country. 83% Lithuanians afi@6 government, local communities, and civil society
Europeans accept that corruption is an element ajfrganizations for increasing the environment fosibess
business culture in Lithuania (European Commissiolintegrity.

2012). The lack of integrity in business and other

institutions still defies solution in the countryhis Theimportance of corporate social responsibility

remains one of the main causes of corruption. $pciefor enhancing businessintegrity
becomes more aware and more knowledgeable about the

problem, there grows a need for enterprises todavoi N the time of globalization, being socially respitre
problems that impact their business. As the UN @lob Pusinesses is much more important than ever before.
Compact’s 10th Principle states “businesses shooltk ~ SOCiety’s expectations have exchanged, the expemsat
against corruption in all its forms, including estton and ~ Of customers, partners and employees have altesed a
bribery” (UN Global Compact 2009). Enterprises inWell. The enterprises are no longer able to conduct

0% 20% 40% 60% 80% 100%

Fig. 3. Percentage respondents who felt these institutions
were corrupt/ extremely corrupt in Lithuania
(adapted from Transparency International 2013)
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destructive and unethical business practices sueh wnfair labour practices or environmental pollatio
without receiving negative response from the sgcist  social responsibility in holistic aspect, organiaat and
order to retain in the global market, the imporaard long term sustainability” (Vidiananda and Saraswati
conducting socially responsible business practies h 2013).
become necessary demand from society, other eisespr The economic crisis and its social consequences hav
and governments in general. According to¢iiss and to some extent damaged levels of trust in busiremsg,
SnieSka (2008), “the company’s values must be aatequ have focused public attention on the social andcath
to the attitudes towards values which dominateh@ t performance of companies. Corporate  social
society”. responsibility offers a set of values on which wbble
Whetten et al. (2002) defined CSR as “societabuilt more transparency business environment, oitlwh
expectations of corporate behaviour; a behavioat ih is based the transition to a sustainable econoysites.
alleged by a stakeholder to be expected by soaety Transparent and thorough engagement with staketsolde
morally required and is therefore justifiably demlaed of is a necessity for sustainable development outcdiores
a business”. With reference to the Europearbusiness and society.
Commission’s definition (2011) corporate social According Bernatonyt and Simanaviene (2008),
responsibility is “the responsibility of enterpigstor their ~ “currently in Lithuania as well as in whole Europe
impacts on society”. Respect for applicable legista  expansion of socially responsible business idegstiing
and for collective agreements between social pestige stronger. In our country business orientation ttvag
a prerequisite for meeting that responsibilityeuropean  which results are pointed not only to profit gaint lalso
Commission, 2011). International Organization ofto interested actors’ needs and the dimensionsiasih
Standardization (2013) defines social respongpiis  rights, environmental consideration, social soityaand
responsibility of an organization for the impact it§  cohesion is getting more and more important”. Shcia
decisions and activities on society and the enwviremt  responsible Lithuanian companies in relationshighwi
that contributes to sustainable development, inod stakeholders focus on anti-discrimination, tranepar
health and the welfare, takes into account thdusiness and human rights policies (Kontatig11).
expectations of stakeholders, is integrated througthe The development of corporate social responsibitian
organization and practiced in its relationship, ifls  help to increase business integrity in the courtiny, the
compliance with law and consistent with internagéibn process of integration of CSR principles and pcasti
norms of behaviour through transparent and ethicahto activities of Lithuanian business is still ggislowly.
behaviour. All this definitions integrate the main For more well-run development of CSR as a contabut
principles of CSR: accountability, transparencyhiagtl of business integrity need the awareness and the
behaviour, consideration for all stakeholders, ligga competence of all stakeholders.
respect for international standards and humangifffig.
4). Compliance with all this principles in the adies Conclusions

and policies of enterprises leads for ensuring riss , . , .
integrity. The integrity as process of continuous ethical

As Christache et al. (2012) maintained that CSFAwareness of organization is strongly related ® it
integration into business values improves the itegf ~ Performance. The presence of integrity in business
the organization, its business approach and algdsba Ccontributes to the improvement of organizational
capital for managing future crises. “The success offfectiveness, the enhancing good reputation of
company according to the Corporate Sociahterprise, the mcrgasmg_loyalty_ and motl\_/atloh o]
Responsibility perspective is moral and ethicahgiples €MPloyees, the creation ethical environment, thigling
for getting the best results, without harming otherS'ONg relationship with stakeholders, the fosgrin
communities. The integrity of company toward Creativity and innovation, the minimizing tradingsts

environment and society and stakeholders througtalso 21d the enlarging market shares. Acting with initggr
responsibility as the result of company commitnemes determines the sustainable business developmentand

not only focus on financial profit but also develtygir enhancing competitiveness in local and global marke

| Accountability

| Transparency |

| Ethical behaviour

1_.

Business integrity

| Consideration for all stakeholders |

| Respect for international standarts |

| Fespect for human rights |

| Legality |

| Created ethical environment |

Fig. 4. The main principles of CSR
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The environment for business integrity is not very Fuks, E. (2012). EstiSko kapitajmones Lietuvoje pasigenda

favourable in Lithuania. The lack of integrity imdiness
and other institutions, the insufficient attentiand
actions of authorities to ensure the transpararsiness —
friendly political and economic environment, thenno
transparent public procurements and outspreadaufcsi
business are the causes of high level of corruptiche
country. According to public opinion, the level of
corruption is growing in Lithuania. It remains agbi
problem in the country. And also adversely influenc
competitiveness and grow of Lithuanian business.

visko, iSskyrus darbuotgj kvalifikacijos, p. 2. [revised
2013 08 11],
http://verslas.delfi.lt/verslas/estisko-kapitalneines-
lietuvoje-pasigenda-visko-isskyrus-darbuotoju-
kvalifikacijos.d?id=55265119

International  Organization of Standartization. (21
Definition: Social responsibility. [revised 2013 Q8l],
http://www.iso.org/iso/home/standards/iso26000.htm

Jackson, I. A., and Nelson, J. (200Rjofits with Principles:
Seven Strategies for Delivering Value with Values, p. 385.
Currency Doubleday, New York, USA.

businesses really behave and how much responbiije t

are for their actions. The destructive and unethica

business practice is not tolerated by society wadays.
The competitiveness of enterprises strongly depemds
the attitude to society’s values.
responsibility defined as responsibility of entésps for
their impact on society. CSR requires the followinig
principles of accountability, legality, transpargnethical
behaviour, respect for international standards fandan
rights, consideration for all stakeholders and tiveaof
ethical environment. Corporate social responsybilit
offers a set of values for enhancing integrity usibess.
The more active implementation of CSR principlesl an
practices can help increase business integrityeahdnce
competitiveness of enterprises in Lithuania.
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Tyrimo metodai — mokslis literatiros sistemis,
loginé ir lyginamoji analiz bei sintez.

Pagrindiniai  tyrimo  rezultatai. Analizuodami
skaidrumo dimensijas, straipsnio autoriai nustdtad
globalioje  ekonomikoje  skaidrumas  dazniausiai
suvokiamas  kaip  besiiantis jmoniy  etinio
samoningumo procesas, glaudZiai segsijsu j; veikla.
Skaidraus verslo praktika alggoja jmoniy veiklos
efektyvumo didjima, imoniy reputacijos gejima bei
darbuotoy lojalumo ir motyvacijos digima, padeda

IMONIU SOCIALINESATSAKOMYBESJTAKA
VERSLO SKAIDRUMUI LIETUVOJE

Santrauka

Su besikeiiancia ekonomine ir politine aplinka kinta
ir verslo jmoniy vaidmuo. Verslo veikla — tai ilgalaikis
pokyiy procesas, parodantis; jgelejima reaguoti i
visuomers poreikius. Verslas yra neatsiejama
visuomess dalis, todl turéty ne tik paisyti jos interes kurti etiSky verslo apling. Tuo p&iu skaidraus verslo

b_et Ir a!<tywm jues puosem._ GelEjimas reaguotiy vystymas padeda iSlaikyti tvirtus santykius su
visuomegs poreikius, ty. skaidraus verslo praktika beiginteresuotosiomis ~ Zalimis, minimizuoti  prekybos
atsakingumas visuomenei, o ne vien tik gryno

- . S R iSlaidas ir iSpdsti rinkos dalis. $ininga ir skaidrimoniy
ekonominio pelno tikslo siekimas sprendimpriemimo veikla  uztikina tvaraus verslo dta  bei
procese, uZtikrinaimoniq konkurencingu_np. Imon_iq konkurencingurg. Aplinka skaidrio verslo pgtrai
socialire atsakomyb siulo vertybes, kurios #ygoja | ot yoje rera pakankamai palanki. Skaidrumo ir
skaidresas verslo aplinkos kima. Imoniy socialires

K b ST dini Katini saZziningumo stoka versle bei Kitinstitucijy veikloje,
atsakomybs principy ‘1gyvendinimas - s atinajmones nepakankamas vyriausi® dtmesys palankios, verslui
prisiimti papildomy jsipareigojiny verslo praktikos

AL X S e X draugiSkos aplinkos thimui, negZiningi vieSieji
gennimuiir aktW'am dz_;\vaaV|_mU| 500'3"”'3["9_ chngj_e pirkimai bei Seélinio verslo iSplitimas - pagrindirs
siekiant patenkinti vis suinteresuafy Saliy ir korupcijos ~ pitros  3alyje  priezastys. ligalade

visuomens likestius. Imoniy socialires atsakomyés
plétra skatina versgl prisidéti prie darnaus visuomeés
vystymosi, kas teigiamgtakoja ir verslo skaidrumo bei
konkurencingumo didinim

Tyrimo objektas — verslo skaidrumas.

Tyrimo tikslas — iSanalizuotijmoniy socialires

perspektyvoje socialiai neatsakingas verslas nataities
— socialie atsakomyb padeda verslui valdyti rizik
optimizuoti gnaudas, patiekti geresnius produktus rinkai
ir tuo paiu daro teigiam jtakg veiklos rezultatams,
suteikia konkurencinpranasurg tarp kity rinkos dalyvi.
. . St Augant visuome¢s ggmoningumui, socialié atsakomyb
atsakomybs jtakg verslo skaidrumo didinimui. versle kuria visuomess pasitikjima, didina jmoniy
Tyr|m9 UZd_aY',n'a" . , .. Skaidruma ir konkurencingurg rinkoje.
1. iSnagritti  skaidrum  kaip  strategil  pE|KSMINIAI ZODZIAI: Lietuva, darnus verslas,

5 !(Vo_nkurentlzmglijmdo veikgn linkLi - imoniy socialire atsakomyB, skaidrumas, korupcija,
. iStirti verslo skaidrumo aplinkLietuvoje; konkurencingumas.

3. iSnagrireti jmoniy socialirts atsakomyés
reikSme verslo skaidrumo didinimui.
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